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Accessories Fall/Holiday 2006 


The fashion conscious black is making a return as a son’s stilettos, while shearling and 
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leads to the Waldorf Towers, 
in the lobby of the Waldorf 
Astoria Hotel, is the H. Stern 
Boutique, where we were de- 
lighted by the trays of wedding 
bands and rings sales associate 
Robert Venuto showed us, 
and impressed with his knowl 
edge and enthusiasm. Thel8K 
matte gold pieces on the trays 
were notable for their simple, 
clean design and wonderful 
hidden details, a delicious 
secret privy to only the wearer. 
Lovingly crafted, the inside 

of the ring has little stars 
carved into it. Although we 
were partial to the all-yellow 
gold pieces, we also loved the 
2.4-karat pavé dome ring. The 
price came as a pleasant sur- 
prise too — under $3,000 for 
a generous spray of diamonds 


and 18K gold. 


GRACE FOOTWEAR 

We revisited Grace, after tak- 
ing off a season, to see what 
she added to the line. Grace, 
who is a talented designer as 
well as a born entertainer, had 
a knee-deep cluster of buy- 

ers captivated as she gamely 
tried on each and every style 
she was speaking about in her 
rapid-fire tempo. 


One of her favorites is “the 
Vanessa” from her highest 
end “Grazia” line. This is a 
two-strap stiletto sandal with 
a graceful almond front point 
and decorative rhinestone 
flowers, hearts and studs. 
Perhaps best of all, it comes in 
black as well as the standard 
cream. “In black, this one’s 

a winner for any special oc- 
casion!” she enthused. New 
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on the middle-priced/bridge 
“Grace” line is the “Crys- 
tal”, an open toed Mary Jane 
sandal with multi-straps and 
Swarvoski crystals. 


ERIN COLE ACCESSORIES 
We chatted with Erin Cole, 
the owner and designer of her 
eponymous Erin Cole line. 
The California-based designer 
works on handbags, earrings, 
hairpins, couture veiling and 
necklaces. Erin’s company is 
firmly on the road to success; 
she already sells to 175 stores, 
as well as to Neiman Marcus 
and Marshall Fields. There’s 
also an Erin Cole Bridal 
Couture Salon in Costa Mesa, 
CA. Erin shared with us 
which accessories are currently 
most appealing to her bridal 
clientele. 


Important Earring: the long 
drop chandelier - all Swarovs- 
ki crystal and hand cast with 
sterling silver tops and posts. 
These look well with the long 
straight hair and up-dos popu- 
lar with today’s fashionable 
brides. 


Veils and tiaras: Says Erin, 
“Veils have always been one 
of our top pieces, we do sheer, 
sleek lines in all lengths. 
Especially popular is the waltz 
length veil, which ends at the 
back of the calf . The new- 

est item is “jeweled tiaras in 
color, which is really strong 
right now.”($375 - $2000 for 


one of Erin’s veils and tiaras) 


Pins: These have become even 
more ornate. We loved the 
white metal and Swarovski’s 


piece (Erin imports them 
from Austria and has them 
hand cast). Erin creates cus- 
tom pieces upon request 


($375 - $800). 


BRIDAL GOWNS, DRESSES 
& SEPARATES 


MIONE DESIGNS 

We almost walked right by 
Mione’s small suite but, for- 
tunately, one of his models 
lured us in to see some of 

the most beautiful gowns on 
display at the Wedding Chan- 
nel Couture show. Better still, 
as he was between appoint 
ments, we were treated to a 
run-through with couture 
designer Michael Mione. 


Featuring zirconium piping 
around the bodice, a sexy 
strapless gown with a Marilyn 
Monroe body-hugging design 
inspired by a vintage fifties 
Tatinger Champagne ad is 
outstanding and among our 
favorites. However, the sim- 
plest dress of all captivated 
us with couture-like qualities 
reminiscent of Ralph Rucci’s 
designs. This knee-length, 
heavy white eyelet halter dress 
is not only the simplest and 
least expensive of the dresses 
in the suite ($4,000), but the 
design we think best exempli- 
fies Mr. Mione’s artistry. Per- 
fect for the girl who is getting 
married on a yacht off the 
coast of the French Riviera. 


Several others garnered hon- 
orable mentions. The first is 
a Fortuny pleated champagne 
strapless, featuring a special 
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scene with sumptuous totes, 
handbags and clutches in 
his signature skins. The 
matte crocodile doctor bag, 
large drawstring pouch and 
slouchy hobo come in shades 
of cinnamon, bottle green, 
eggplant wine, etc. Falchi’s 
iconic suede/ leather collage 
mix “boat tote” is another 
standout. TOCCA HAND- 
BAGS offer ladylike holiday 
items in keeping with the 
brand’s feminine aesthetic. 


_ The floral embroidered snap- 


front, framed clutch bags 

and dainty metal ring bags 
are the epitome of charm. 
Oversized, sporty bags can be 
found at FINO LEATHER- 
WARE. Noteworthy are the 
crocodile embossed suede 
totes and satchels embel- 
lished with contrast stitching 
and antique brass hardware. 
The distressed leather over- 
nighter and messenger bags 
feature contrast-striped cot- 
ton webbing straps. FUZZY 
NATION offers sheepskin 
boots accented with a choice 
of whimsical Yorkshire ter- 
rier or schnauzer heads. All 
breeds of dog are available in 
handbags, detailed with either 
chain or leather “leashes.” 
Slippers and “puppy” stoles 
round out this unique collec 
tion. On a totally different 
wavelength are the jewel-like 
creations from SWAROVSKI. 
Shimmering iridescence, 
baroque tones and facets with 
ever-changing colors enhance 
the sophisticated collection. 
Delicate leather evening bags 
feature crocodile embossed 
prints and inserts of pat- 
terned crystal mesh. Crystal 
chain straps add to the allure. 


Outstanding is a red satin bag 
studded with crystal caviar 
and a clutch inlaid with croco- 
dile and galuchat. TRINA 
TURK taps into the trend for 
hand knit bags. Featured are 
vintage inspired framed purses 
in chocolate or black with 
vegetable tanned leather and 
stud accents. Also noteworthy 
is an oversized chain/leather 
strapped shoulder bag in putty 
with “polo” lock closure. At 
MONSAC there are hand- 
some water repellent suede 
totes and hobos with grained 
calf trim, chic leopard print 
pony satchels and capacious 
shoulder bags, as well as a 
range of metallic trimmed, 
embossed crocodile handbags 
in loden, raisin, chocolate and 
henna. LULU GUINNESS 
continues to delight her faith- 
ful following with the debut of 
a couture collection. Featured 
are a range of luxury bags in 
Italian leathers, calf and suede 
in rich jewel tones with spe- 
cialized hardware. The framed 
bags retain Guinness’ signa- 
ture element of vintage styling, 
coupled with hidden travel 
and cosmetic compartments 
and intricate gold detailing. 


Some of the most interest- 
ing belts (and this is one hot 
category) can be found at 
MOTIF 56. Standouts in- 
clude the group of handmade 
waist cinchers in studded or 
laced and braided leathers, 
the elastic belt with double 
buckle and the braided belts 


with oval or square wood 


buckle from the classic range. 
PELLEMELLE also offers a 
comprehensive belt collection 
heavy on grommets, antique 


leather finishes, lattice and 
scrollwork and eyelet detail- 
ing. Colors range from cop- 
per, chestnut and pumpkin, 
to eggplant, red and white. 
Complimenting this rugged 
new look is fall’s more sub- 
stantial footwear. FRYE shows 
sporty antique gold burnished 
leather T-strap slides with stud 
detailing, Vacchetta leather 
ankle-strapped platform san- 
dals and antique full grain 
leather platform sling backs. 
At ASHLEY DEARBORN 
the accent is on pretty foot 
wear. There are cute kidskin 
round toe ballerina flats with 
multicolored stripe detailing 
at the heel, and high wedges 
in rich brown quilt stitched 
suede. BLUE DRAGON con- 
tinues to offer lovely assort- 
ments of kitten-heeled slides. 
This season the prettiest come 
in tartan or re-colored plaids, 
accented with diamante buck- 
les, pompoms or flirty bows. 
PATRICIA GREEN shows 

a range of casual suede moc- 
casins and ladylike flats: the 
former feature whipstitching, 
studs and self-ties, while the 
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neckline of pointed petals 
that fold down into a sweet- 
heart neckline. Together with 
~ an organza veil, it retails for 
$18,000. Another is a two- 
piece lace ensemble, utilizing 
two different kinds of lace. 
The shoulder straps and bow 
are detachable. Holding up 
the train, Michael explained 
the construction of this gown: 
“T always cut my front 2-3 
inches shorter in the front so 
that people can see the shoes, 
which they’ve spent a lot of 
money on and want people to 
see. This sloped hem is very 
dramatic.” 


For a bit of fantasy, there’s 
also a cream burnout column 
gown with a long side train 
and dolman sleeves, which 
would entice the bride who’s 
a fan of the princess in Lord 
of the Rings and the Ice 
Queen in Narnia. And finally, 
for those who envision that 
Princess Diana wedding, there 
is a lovely strapless poof ball 
gown. 


DIVINA SPOSA AMERIL 
CAS, INC. 


Divina Sposa is a prosperous 
42-year old company that ca- 
ters to the masses. Its’ found- 
er, Maurice Toldenao, has 
been in the bridal game for a 
long time and has his finger 
on the pulse of what today’s 
bride needs. He sees his mis- 
sion as “striving to keep the 
collection modern by adapt- 
ing what we see in the market 
into our designs.” 


Mr. Toledano has noticed 
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that today’s brides are open to 
more options. Rather than the 
standard issue white that was 
popular for years, he’s seeing 
a penchant for natural white, 
old gold and, generally, colors 
that flatter each individual 
bride’s particular skin tone. 
Another change is a bride’s 
willingness to wear figure-flat- 
tering designs in place of the 
voluminous ball gowns that 
sold so well prior to the year 
2000. Along with the more 
streamlined designs come 
shorter veils, which are easier 
to handle than the long cathe- 
dral length veils often paired 
with ball gowns. Although the 
company offers the increas- 
ingly popular sheer illusion 
ruching in the midriff section, 
there’s a modesty panel op- 
tion made in peau de soie. 


ST. PUCCHI SIGNATURE, 
AVINE PERUCCI, SPOSA 


Rani Totman is the founder, 
owner and designer of the 
three divisions at three dif- 
ferent price points, which 
together make-up her St. Puc- 
chi bridal label (St. Pucchi, 
$6,000-$30,000 retail; Avine 
Perucci, $3,400-$6,500 retail; 
and the newest of the lines, 
Sposa by St. Pucchi, $1,200- 
$2,900 retail). Thailand born 
and bred, Rani is the daugh- 
ter of one of the largest lace 
manufacturers in her native 
land. She started her design 
career as an eveningwear de- 
signer in 1982, working in the 
European Market until 1985 
when she came to Texas. It 
was there that she showed 70+ 
pieces and one bridal finale 


at a charity fashion show. The 


finale bridal dress was such a 
hit that she decided to turn 
her talents to bridal wear. 


Like her father, Rani is an 
astute businesswoman who 
supervises everything from ac- 
counting to order processing, 
as well as designing all of the 
gowns. St. Pucchi has a strong 
presence and is a significant 
player in today’s bridal mar- 
ket. There are two freestand- 
ing salons, the L.A. flagship, 
which opened its doors in 
March 2000, and the Dallas 
salon that opened in Decem- 
ber 2001. In addition to the 
two St. Pucchi stores, Rani’s 
designs are available at fine 
specialty stores nationwide. 


For this smaller fall bridal 
show at the Waldorf Tow- 
ers, she brought her 40 piece 
pre-spring 2007 collection, 
but will show 70 pieces for 
the big bridal show that will 
take place this coming Octo- 
ber. Rani took us through the 
lines and spoke of some of 
the trends she has observed 
in the rapidly changing bridal 
market. 


One area that’s changed 
significantly is Mother of the 
Bride. Previously, selections 
were scant and more often 
than not dowdy. Mothers had 
precious little from which to 
choose. Explains Rani, “She 
(the Mother of the Bride) is 
working out, she’s younger, 
and wants to wear a dress 
that shows it. The bridal ball 
gowns at St. Pucchi are avail- 
able in color for her.” These 
days, a trend is officially a 
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MORNING 
TEA 


AngloMania: 

Tradition and Transgression 
in British Fashion 

May 3 - September 4, 2006 
Metropolitan Museum 

For more information see: 
www.metmuseum.org 


ot a fashion exhibition that 
is truly transporting, whether 
as a peaceful dream or at 
times a disturbing nightmare, 
head to the Metropolitan. 


According to the press release, 
from a fashion perspective 
“AngloMania” strives to exam- 
ine aspects of English culture 
such as class, sport, royalty, 
pageantry, eccentricity and 

the English country garden, 

all of which have fueled the 
imagination of Europeans 

and Americans. An ambitious i™ 
undertaking indeed, and at § 
this exhibit there truly was 
fashion to be observed and 
ambiance to be-appreciated. 
However, this attendee was 
left with the feeling of hav- 
ing witnessed a wild weekend 
soiree Stanley Kubrick style, 
staged at an English manor 
complete with chandeliers, 
costumes and the hunt! This 
visual stimulation was sur- 
passed ever so slightly by the 
buzz of the morning press 
preview — an atmosphere 
filled with greetings, air kisses 
and chatter, with whispers of 
English celebrity names such 
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trend when a celebrity em- 
braces it, as singer Alison 
Krauss did when she wore one 
of Rani’s Mother of the Bride 
designs at the Country Music 
Awards. The V-front sleeveless 
floral and illusion dress she 
chose is anything but old- 
fashioned, and is available in 
cream, champagne and black. 


The second trend she pointed 
out was the movement toward 
more fitted styles, such as 

her fitted mermaid design. 
This gown takes a minimum 
of four days and a workforce 
of eight people to apply the 
silk floral appliqués. Prior to 
being applied to the gown, 
the flowers are embroidered 
and cut piece by piece. This 
particular model comes with a 
matching mantilla and veil. 


Although Rani enjoys design- 
ing all of her collections she 
readily admits, “St. Pucchi 
Collection is where my heart 
is”. The designer works one- 
on-one with her brides from 

a muslin pattern that is made 
to fit that bride’s exact body 
proportions. When the actual 
dress is ready for fitting, the 
bride has to come in for an av- 
erage of 1-5 fittings before the 
dress is pronounced “perfect”. 
As in RTW, there are many 
intricacies when it comes to 
designing bridal couture. Rani 
explains, “A true couture dress 
is in the construction and the 
fit. You can turn them inside 
out; they're boned and lined. 
You can hang a couture dress 
and it will look amazing.” 


Her signature details include 
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the use of embroidery; every 
single bead is hand sewn by 
the workers in her factory in 
Thailand, as well as working 
only with genuine Swarovski 
crystals. The exaggerated drop 
waist is her most popular 
silhouette. Rani maintains, 
“This silhouette is the most 
universally flattering one to 
the greatest number of wom- 
en, of all shapes and sizes.” 


While the designs in the 
Signature line are unquestion- 
ably knockouts, we fell in love 
with the Marie Antoinette 
dress made of pure raw silk 
(model # Z178) in the Avine 
Perucci line. Even though it’s 
not in the couture range, Rani 
didn’t skimp on the details 
that make a gown special. The 
Marie Antoinette comes with 
built-in crinoline slips and a 
lace-up corset back with hand- 
spun cords that have gold 
threading running through 
them. 


ROMONA KEVEZA 
COLLECTION 

We sat for an intimate chat 
with Romona Keveza in one 
of the rooms in the magnifi- 
cent airy suite she calls home 
during Wedding Channel 
Bridal shows. Romona is one 
of the bridal world’s biggest 
emerging stars, and is also 
quickly becoming a favorite 
with the Hollywood set, many 
of whom are red carpet regu- 
lars and high profile women. 
One of these is the actress 
Marissa Tomei, who wore a 
vintage Keveza gown for the 
2002 Golden Globe Awards 


and selected another for the 





2006 Vanity Fair Oscar Party. 
Most recently, Keveza had a 
hospitality suite at the 2006 
Academy Awards. On the rack 
in the Waldorf Towers’ suite 
hung the V-neck slip dress 
gown worn by Tomei at the 
Academy Awards. 


Romona got her start in the 
fashion business as a retailer. 
She owned clothing stores 

in Washington D.C. and 
Canada, which carried upscale 
RTW designer labels such as 
Bill Blass and Caroline Her- 
rera, selling to high profile 
clients that included Jacque- 
line Kennedy Onassis. Eventu- 
ally, Keveza began to sell her 
own eveningwear collection. 
Her switch to bridal designer 
began with a phone call from 
a department store buyer; the 
retailer had a VIP client who 
did not like any of the bridal 
gowns she had seen, but liked 
a black velvet evening dress 

by Romona. Could she recre- 
ate the black dress in white? 
The wedding dress Romona 
subsequently designed satis- 
fied the retailer’s customer 
and caught the attention of 
the bridal boutiques. Shortly 
afterwards, Romona began 
designing gowns for the bridal 
stores and embarked on her 
career as a high-end bridal 
designer. The Keveza signature 
designs are timeless, an un- 
derstated elegance that never 
goes out of fashion. She cites 
fashion icons such as Audrey 
Hepburn, Jackie Kennedy 
and Grace Kelly as sources of 
inspiration. “After working 
with thousands of women in 
dressing rooms, I have a good 
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“MORNING TEA” cont'd from page 5 

as Vivienne Westwood and 
Johnny Rotten. The sounds 
and flashes of cameras as well 
as missteps and people trip- 
ping on the walkways were 
clearly heard in the crowded, 
dimly lit rooms where cos- 
tumes, presented on man- 
nequins, appeared in English 
period settings. 


Among our favorite vignettes, 
which feature some of 
London’s most talented and 
influential designers, there are 
three that stand out. 


A striking tableau features a 
dress worn to court with an 
eleven-foot train from the 
1880’s that is displayed by 
draping it down a staircase 
from Cassiobury Park. Beside 
it, a tattered dress by Hussein 
Chalayan provides an interest- 
ing contrast — an aristocrat 
placed beside a servant - re- 
vealing evidence of societal 
class distinction. 


Transgression in the gentle 
men’s club, with a formal 
dinner gone awry, resembles a 
punk rock accident, featuring 
a small group of mannequins 
placed mainly on one end of 
an dinning table, in an all- 
white room, with a couple 
staged in prone and falling 
positions. It appears that a 
wild scuffle has occurred and 
London’s underground has 
perhaps gone under the table. 
Johnny Rotten of The Sex 
Pistols, in his statement about 
the exhibition, remarked 

that The Sex Pistols have 

had an enormous influence 
on fashion and media since 








they first got their start in the 
mid 1970's. Such influence is 
clearly evidenced in this ac- 
tion packed scene. 


However, it is an Ode to Poe 
that provides the most striking 
and dramatic scene of all. 


Once upon a midnight dreary, 
I soon observed so clearly, 
a woman whose face was hidden 


And what was she wearing but 


a black taffeta gown with a ra- 


ven headdress! Happily, it was 


haute couture by John Gal- 
liano for Christian Dior evok 
ing thoughts of Poe, Vincent 
Price or an English Hammer 
film. All “nevermore.” 


After the viewing, we enjoyed 
morning tea in a beautiful 
sunlit room where the press 
mingled and commented on 
the exhibit. One editor won- 
dered where Twiggy and the 
mod movement were, while 
another said she thought that 
it was the best Metropolitan 
Museum fashion exhibit so 
far. Soon, attention turned 
to curatorial and sponsorial 
speakers from Condé Nast 
and Burberry (celebrating 

its 150th Anniversary). One 
of the speakers touched on 
the idea that transgression is 
perhaps tradition. A Kubrick 
like transgression redefined as 
tradition — a truly interesting 
theory! 
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latter have satin bows, suede 
buckles or gold chain detail- 
ing at the vamp. 


Making its U.S. debut is the 
stunning jewelry collection 
from LUC KIEFER. The 
theme traces the evolution 
from New York’s Native Amer- 
ican origins to rectilinear mo- 
tifs and mirrored facades that 
define the city skyline. Stand- 
outs are the Swarovski crystal 
studded resin cuffs and rings 
and the bold, hinged, geomet- 
ric bangles. MEGUMI mixes 
metals with beads, ribbon, 
leather or other materials for 
texture in necklaces, earrings 
and bracelets. Very pretty is 

a charming selection of heir- 
loom inspired pieces high- 
lighted with smoky faux pearls 
and garnet colored beads from 
their Legacy Group. From the 
Treasure Chest range, there’s 
a dramatic silver and gold 
tone necklace embellished 
with Swarovski crystals, pearls 
and beads. ALEXIS BITTAR 
offers chic hinged bracelets in 
tartan plaid Lucite accented 
with crystals, and retro ‘30s 
inspired “Feather” pins. These 
are the epitome of glamour 
fashioned in Swarovski crystal 
detailed Lucite and perfect for 
the 21st Century Duchess of 
Windsor. 








MOTIF 56 





FRYE 


INTERNATIONAL EYE 


FI recently attend the Jew- 
elry Information Center’s 


annual luncheon for members 


of the media. As always, the 
magnificent gems on display 
impressed us. JIC members 
include the Natural Color 
Diamond Association, Perles 
de Tahiti, World Gold Coun- 
cil, and the Tanzanite Foun- 
dation. The latter group’s 
talented designers particu- 
larly attracted our attention. 
ANTHONY NAK’s “Tan- 
zanite Couture Collection” 
dazzled us with its beauty as 
we coveted a one-of-a-kind | 
bracelet featuring scrollwork 
branches, as well as platinum 
earrings detailed with pavé 
diamonds and a gorgeous 
pear-shaped 2-carat tanzanite. 
Also showstopping was a 
crinkled gold and platinum 
broach with interchangeable 
23-carat trillion cut tanzanite 
gems embellished with keshi 
pearls from CHARLOTTE 
EHINGER-SCHWARZ. 
Master goldsmith/platinum 
smith GORDON AATLO 
offered a magnificent yellow 
gold and platinum tanzanite 
and diamond bracelet, and 
delicate pendant earrings set 





with tanzanite and diamonds. 
Aatlo’s creations combine 
modern design with timeless 
elegance. 


On the opposite end of the 
glitter spectrum is the good 
(and ongoing) job done by the 
non-profit Tanzanite Founda- 
tion dedicated to safeguarding 
the ethical integrity of the 
industry by empowering local 
communities in Tanzania, East 
Africa. Developed in conjunc 
tion with the Masai people, 
the foundation launched a 
“Be Born to Tanzanite” mar- 
keting campaign. Masai wom- 
en, who have given birth, wear 
vibrant blue beads to bestow 
upon the baby a healthy life. 
The foundation also purchases 
beaded cuffs, bracelets and key 
chains made by local Masai 
women. Luncheon attendees 
were given stunning examples 
of the Masai beadwork in a 
selection of colorful bracelets 
and bangles. What better way 
to raise awareness of how the 
creativity and resourcefulness 
of these women is a powerful 
agent of positive advancement 
in these communities! 


FUTURE RTW 
SHOW DATES 


















New York 
September 8-15 





London 
September 18-22 





Milan 
September 23-30 









Paris 
October 1-9 





Los Angeles 
October 15-19 
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idea of what the classic com- 
ponents are and build them 
into our signature.” 


At this time, Romona’s busi- 
ness consists of two divisions: 
Legends and the Romona 
Keveza Collection. The Leg- 
ends group includes some sil- 
houettes from the more highly 
priced Collection line, and 
consists of a variety of sepa- 
rates that can be combined 

in numerous ways. In the line 
are ten all-time bestsellers 
(called the A-list), that sales 
wise are all “nose to nose”. 
Keveza confesses that the 
“why” certain designs become 
bestsellers over other equally 
beautiful designs mystifies her. 
The Legends’ A-list includes 
the “Grace” (inspired by Prin- 
cess Grace), which is demure 
in design; at the other end of 
the spectrum, a halter gown 
in silk charmeuse inspired 

by Jean Harlow; and an Au- 
drey Hepburn gown from the 
Sabrina period. The common 
thread: “a level of refinement” 
just like Jackie Kennedy, 
Audrey Hepburn, and Grace 
Kelly possessed. 


This season her collection 
continues to be heavily influ- 
enced by celebrities and the 
movies. 


It’s very intuitive; my latest 
collection was designed in two 
days. I remember watching 

an interview with Elton John, 
“Someone Saved my Life 
Tonight”, which took him two 
minutes to write on a napkin. 
I’m quite influenced by the 
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movie. This particular collec- 
tion was inspired by romance 
on the silver screen 


Legends’ spring 2007 entitled 
“Romance on the Silver 
Screen” was inspired by a 
range of stars from Holly- 
wood’s golden period, includ- 
ing Leslie Caron in “Gigi”, 
Lauren Bacall, and Doris Day. 
Significant in this collection 
is that Ms. Keveza also incor- 
porates current RT W details 
in her bridal designs. As on 
the RTW runways, there was 
a drawn-up bubble short skirt 
in oyster under a silk shan- 


continued on page 12 
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duced by the German- 
based IGEDO Company, 
(organizers of Europe’s largest 
intimate apparel trade show), 
Style and Signatures is the 
organization’s new segment, 
aimed at introducing the 
European market to some of 
America’s most progressive 


RTW and accessory designers. 


Many of the world’s trend- 
setting new designers came 
together for the first time 

at this huge international 
fashion fair held in Dussel- 
dorf where their collections 
were presented to attendees 
from across the globe. Mak- 
ing their European trade 
show debut were some of the 
industry’s hot up-and-coming 
names such as Trina Turk, 
Rafe Studio, Heike Jarick, 
Meghan Fabulous and Paris 
Gordon, who showcased their 
creations amid the multitude 
of participants at Style and 
Signatures and its Fashion 
Gallery section. (On a side 
note, one of the supporters of 
the American designers was 
LTU International Airways 
who partnered with IGEDO 
in providing direct flights to 
Dusseldorf). 


To get the word out to the 
media, a luncheon was held 
at New York’s charming 
Gramercy Tavern prior to the 
launch. In addition to chat- 





STYLE AND SIGNATURES: 


US Designers Invade Europe’s Latest Trade Expo 


ting with the designers, spon- 
sors and representatives from 
IGEDO, members of the 
press got the inside scoop on 
the benefits of participating in 
this new venture. According 
to Heike Jarick, whose time- 
less collections are inspired 

by sophisticated cuts and 
menswear fabrications, “I’m 
looking for European distribu- 
tion since I can’t just focus 

on the U.S. market.” Others 
like accessory designer Rafe 
Totengo, who has built quite 

a reputation among fashion 
savvy shoppers, already sells 
his collections in Europe and 
in places as far flung as Japan 
and Bahrain in the Mid-East. 
However the exposure to 

the sheer number of retailer 
attendees can only serve to 
increase the brand’s expan- 
sion overseas. “What’s hot in 
New York is hot everywhere 
since Europe wants what New 
York has” said Rafe, whose 
modus operandi is to “always 
try something new ... and this 
show offers fantastic exposure 
and a return to intimate retail- 
. ” 

ing. 


Meghan Fabulous, a couture 
designer with three inter- 
national trade shows under 
her belt, recently launched a 
contemporary collection to 
terrific acclaim, with buyer 
response particularly strong 
on the West Coast. As the 


designer stated, “ Business 







has grown at a fast pace. The 
company has conquered both 
coasts and, although we’ve 
done three international 
shows, it’s now time to fur- 
ther ignite the overseas mar- 
kets.” Paris Gordon, who got 
her start in Raleigh, North 
Carolina, produces a collec 
tion aimed at dressing “the 
five basic body types of all 
women.” With the designer’s 
credo stressing the impor | 
tance of fit and drape as key 
to her success and a clientele 
that consists of high profile 
social customers, it’s no won- 
der that retailers in Paris have 
expressed interest in her line. 
Summing up the assembled 
group’s thinking overall, Gor- 
don said “I’m definitely excit- 
ed about showing in Europe 
since this trade show can be 
another platform for us.” 


For more information on 
IGEDO’s Style and Signa- 
tures fashion fair, 
Contact: US representative 
Messe Dusseldorf, 

North America, 

150 North Michigan Ave., 
Suite 2920, 

Chicago, IL 60601. 
Phone: (312) 781-51880. 
E-Mail: igedo@mdna.com 
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“BRIDAL” cont'd from page 10 


tung empire bodice inspired 
by Leslie Caron. These sepa- 
rates are sure to get a lot of 
mileage long after the wed- 
ding day. Another more casual 
and versatile style was the silk 
shantung strapless bodice, 
short A-line skirt and detach- 
able skirt train reminiscent 

of Lauren Bacall. For brides 
who prefer to wear long, also 
inspired by Bacall was the 
same strapless top worn with a 
fluted skirt and chapel length 
veil. Doris Day was the inspi- 
ration for a silk shantung top, 
with a boat neckline and lace 
detailing at the waist, over a 
modified A-line skirt with a 
chapel train and short veil 
that didn’t overwhelm the 
ensemble’s simple lines. We 
loved the strapless bodice with 
a ruched dropped waist worn 
with a simple fluted skirt and 
chapel length train evocative 
of the inimitable Grace Kelly/ 
Princess Grace of Monaco. 
Our favorite was yet another 
bestseller, a strapless A-line 
dress with a detachable obi 
style train that brings to mind 
a dress worn by Audrey Hep- 
burn at the Oscars. 


The Romona Keveza Col- 
lection, her couture line for 
spring 2007, was “a celebra- 
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tion of the feminine mys- 
tique”. Ms. Keveza just gets 
better every season — there’s 
less ornamentation, and the 
dresses simple lines are all 
that’s needed. Of special note 
was the opening number, a 
tiered faille gown with a flut 
ed skirt and strapless neckline 
and, gown #654, a cage slip 
dress of Chantilly lace with a 
halter neckline and a ruched 
chiffon empire waist. On the 
sexy side was a flowing chif- 
fon A-line gown with a ruched 
sweetheart empire bodice and 
detachable sleeves. Lauren Ba- 
call made another appearance, 
this time in a stunning strap- 
less silk crepe gown that fea- 
tured a ruched empire bodice 
in silk charmeuse worn with 

a matching silk charmeuse 
shrug (“To Have and Have 
Not”). 


Bravo to Keveza for also 
broadening her color palette 
to include colors other than 
just pearly white. Lovely ad- 
ditions were a strapless silk 
sateen gown with ruffles at 
the bodice that was the same 
shade as a perfect gray Tahi- 
tian pearl, and a café au lait 
organza handkerchief hem 
ball gown with a sweetheart 


neckline and ruched bodice. 


ROMONA KEVEZA 
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